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Representing 
Iowa State University Extension and Outreach 
Extension council members are responsible for communicating about issues related to Iowa State University 
and ISU Extension and Outreach, including programming opportunities and impacts. Stay informed to 
provide the best communications.  
 
The most accessible information is online communications. Begin at www.extension.iastate.edu for daily 
news releases and links to ISU Extension and Outreach news and social media outlets. 
 
Find our social media directory at www.extension.iastate.edu/content/social-media-directory. Follow your 
county’s social media pages and our main page. Subscribe to blogs and stay current on hot topics.  
 
Branded Promotional Items 
Find all things ISU Extension and Outreach on the Extension Store. Many items listed are for the public. 
Some are free downloadable publications, and some are for purchase. Available promotional items include 
rain gauges, captain chairs, pens, or mugs. Items such as apparel, business cards, or name badges can be 
ordered through county offices.  
 
County extension office signage connects the office with the reputation and reliability of Iowa State 
University. As council members, be sure your office is outfitted with correctly branded signage. Work with 
your advancement specialist or extension office on costs and how to order from the authorized vendor. 
 
Visual Identity Guidelines 
Iowa State University is our first name. The Iowa State University wordmark – a specific design for the 
written name of an organization  – is used to brand the university. It is also used to brand all units, 
departments, and colleges under its umbrella – that includes ISU Extension and Outreach and sub-units such 
as county extension offices. The Iowa State University nameplate is made from letterforms (letter shapes) 
customized especially for Iowa State University. It is a graphic and cannot be duplicated with a standard font 
– that is why ISU Extension and Outreach’s Advancement team creates branded templates for extension 
offices and program use. Our extension staff receive training to abide by the ISU Extension and Outreach 
Visual Identity Guidelines, which provide explicit instructions on how to protect our brand. Ask your county 
extension staff to view a copy of the guidelines or see Appendix 18 for a link to the guidelines.  
 
The ISU Extension and Outreach wordmark should be the only logo represented on our materials. We also 
do not use the Iowa State University Athletics logo to represent ISU Extension and Outreach. Do not create 
or add program logos. The only exception is the 4-H clover. National 4-H is an approved partner with the 
ISU Extension and Outreach wordmark and should be used according to the Visual Identity Guidelines. 
Contact your extension office for specifics on how to use the ISU Extension and Outreach Visual Identity 
Guidelines. 
 
Trademark and Licensing 
Before creating or ordering any promotional item – including apparel – ask your county extension staff to 
call their ISU Extension and Outreach advancement specialist to ensure you are following Iowa State 
University Trademark and Licensing policies. Your designated advancement specialist can assist in the 
process. All signage, product production, and branding are conducted under these Licensing Program 
Guidelines for the Use of Iowa State University’s Marks: 
  
“Federal Trademark laws require the University to control its Marks or risk losing exclusive rights to its 
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Marks. The Trademark Licensing Office (Trademark Licensing) and its contracted agency contractor, The 
Licensing Resource Group (LRG), provides this needed control by granting individuals, organizations, 
and businesses the rights to use the Marks under a license agreement. As provided in the Policy, these 
Guidelines are established and governed by Trademark Licensing. The term University includes the 
University, its affiliated organizations, and organizations formally registered with the University. All non- 
University users of the Marks must be licensed except when the use: 

• is by the news media for news reporting; 
• is by an artist in an original work of art which will not be reproduced; or 
• is a congratulatory or supportive advertising message using the University's names but not its 

logos and symbols. For example, “Go Cyclones” or “Welcome Back ISU Students” are 
supportive types of messages. 

  
Suppliers of products to the University bearing any Mark must be licensed except when Marks are used in 
the following products manner: 

• printed publications and advertising for purposes of institutional and event promotion; and 
• printed supplies, not for resale. 

  
Products created by a University unit and bearing the Marks must be produced by a licensed vendor, 
except for educational and scholarly materials owned by the University and printed publications and 
advertising for purposes of institutional and event promotion. 
  
All licensing is managed by Trademark Licensing and administered by its agency contractor, LRG.” 
 
 

Crisis Communication  
 
When a crisis occurs in counties in relation to extension business, the council should be ready and regularly 
review a crisis communications plan with the regional director. ISU Extension and Outreach has developed a 
Crisis Communication Plan that includes definitions of a crisis, action steps, how to define a crisis 
management team, and appropriate follow up to the situation.  
 
It is important for all council members and county staff to be prepared and review the following statement as 
a response to all inquiries from the public, media, staff, etc., while waiting to process your response and 
action steps: “We are currently gathering the details about the situation and will share information as it 
becomes available.” 
 
Learn more from Appendix 6, Learning Module 6, Crisis Communications.  


