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Iowa State University has a rich history, a dynamic present, and a bright 

future. ISU Extension and Outreach links the knowledge-based resources 

of the university to citizens of Iowa, the United States, and the world. 

Branded-house strategy

Iowa State University’s visual identity system is a focused, branded-
house strategy in which the university wordmark is the primary
identifier for all units, divisions, products, and services—including
ISU Extension and Outreach. 

The opposite is a house-of-brands strategy. Procter & Gamble is an 
example. Tide, Bounty, Dawn, Crest, Gain, Pampers, and Charmin  
are all products of Procter & Gamble, each with its own brand identity. 

For additional information on Iowa State’s visual identity system, 
including typography, colors, photography, and editorial, see 
www.brandmarketing.iastate.edu/.
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Wordmarks and other logos

The Iowa State University wordmark, shown at right, is made from 
letterforms customized especially for Iowa State University. It is a 
graphic and cannot be duplicated with standard fonts.

Do not recreate the wordmark. Reproduce it only from digital 
files (.eps or .tif) available at my.extension.iastate.edu/wordmarks-
advancement.

Primary ISU Extension and Outreach wordmark (horizontal)
The wordmark features Iowa State University on one line with Extension  
and Outreach flush left below. Minimum allowable width is 2.25 inches. 

Secondary version (stacked)
If the primary wordmark will not fit in the available space, use the 
stacked wordmark. Minimum allowable width is 1.125 inches.

Clear space around wordmark
The “area of isolation” is the minimum amount of space required 
around the wordmark on all sides. The isolation area should be half  
the height of the large capital letters I, S, and U. No other graphic 
elements or words should be in this area. 

County, program area or center name added to the wordmark
The county, program area or center name may be added under the 
wordmark. Added just below the "area of isolation", it should be in 
the Univers bold typeface and should not be larger than the size of 
Extension and Outreach in the wordmark.

Other logos
The Iowa State University Extension and Outreach wordmark should be  
the only logo represented. Programs should not have their own logos.  
Graphic elements can be used to create a look for publications and  
marketing pieces, but the elements should be kept away from the title  
of the program to avoid creating a logo.
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Iowa State University’s wordmark was introduced in 1989 to help improve 

name recognition and awareness. ISU Extension and Outreach introduced 

the red bar in 2002 as one way to strengthen our visual identity.

The red bar

The ISU Extension and Outreach wordmark in reverse (white type) 
is placed over a solid red (Pantone 186) bar. Center the wordmark 
vertically in the red bar with an equal amount of red above and 
below the wordmark. These spaces, and the space to the left of the 
wordmark should be no less than .25 inches.

Red Bar benefits 
Consistent use of the wordmark in a red bar  

• Increases instant recognition and value

• Communicates a professional image

• Creates a unified, branded look for all ISU Extension and Outreach  
 advertising and marketing materials

• Communicates that ISU Extension and Outreach’s many offices 
and programs are part of Iowa State University

Not just any red
Iowa State University Marketing specifies that whenever using the 
color red, it should be Pantone 186C, which also can be created by 
using CMYK and RGB color builds. CMYK (C-2, M-100, Y-85, K-6) 
should be used for print documents and RGB (R-200, G-16, B-46) 
should be used for digital media.
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2.25”

.75”

.25”

The red bar

The red bar is the preferred branding for ISU Extension and 
Outreach materials. Two options are shown at the right. Only the ISU 
Extension and Outreach wordmark should go inside the red bar.

Minimum sizes in print applications 
The minimum length of the primary wordmark is 2.25 inches. 
On an 8.5 inch x 11 inch page, the red bar should be at least 
.75 inch high. The wordmark should be indented a minimum of 
.25 inch from the left edge of the red bar.

Red bar graphics
Whether using the straight red bar or the curved red bar, always 
use the downloadable red bar file.

Red bar graphics can be downloaded from MyExtension  
at my.extension.iastate.edu/wordmarks-advancement.

If you need assistance, contact the Brand Manager at 
extbranding@iastate.edu.
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Option 2: curved bar with wordmark



Iowa State University Extension programs are available to all without regard to race, color, age, religion, national 
origin, sexual orientation, gender identity, genetic information, sex, marital status, disability, or status as a U.S. veteran. 
Inquiries can be directed to the Director of Equal Opportunity and Compliance, 3280 Beardshear Hall, (515) 294-7612. 
ADV.16.07  Jan2016

Audubon 712-563-4239

Buena Vista 712-732-5056

Calhoun 712-297-8611

Carroll 712-792-2364

Cerro Gordo 641-423-0844

Cherokee 712-225-6196

Clay 712-262-2264

Crawford 712-263-4697

Dickinson 712-336-3488

Franklin 641-456-4811

Grundy 319-824-6979

Guthrie 641-747-2276

Humboldt 515-332-2201

Ida 712-364-3003

Kossuth 515-295-2469

Lyon 712-472-2576

Madison 515-462-1001

Monona 712-423-2175

O’Brien 712-957-5045

Osceola 712-754-3648

Plymouth 712-546-7835

Pocahontas 712-335-3103

Polk 515-957-5760

Sac 712-662-7131

Sioux 712-737-4230

Webster 515-576-2119

Woodbury 712-276-2157

BUILDING A #STRONGIOWA

www.extension.iastate.edu
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An Overview
Iowa State University Extension and Outreach is a 
community-based education unit serving the state of 
Iowa. We engage citizens with the research, educational, 
and technological resources of Iowa State in partnership 
with federal, state, and county governments. Our faculty, 
educators, and staff harness resources from all ISU 
colleges and campus units and 99 counties to build 
capacity, lead programs, and support efforts across 
the state.

Purpose
ISU Extension and Outreach helps carry the university’s 
land-grant mission beyond campus borders. We embrace 
Iowa State’s land-grant philosophy of access to high-
quality education; research applied to the needs of Iowa, 
the nation, and the world; and extending knowledge to 
strengthen Iowa’s economy and citizens’ quality of life.
• Our core purpose is to provide research-based 

educational programs.
• We accomplish this goal through the development of 

diverse and meaningful partnerships.
• Through our purpose and partnerships, we provide 

relevant, needs-driven resources — creating signifi cant 
impact in Iowa.

Impact
• Each year nearly 1 million people directly benefi t from 

ISU Extension and Outreach educational programs.
• Online visits increased 30 percent in the last year. 

Iowans connect virtually with us through more than 
1.5 million website visits and downloads of educational 
materials and courses. 

• One in 5 kids wears the clover! More than 105,000 
school-age youth participate in Iowa 4-H programs.

• More than 60,000 Iowans are taking action, thanks to 
education and information from our community and 
economic development specialists. These local leaders, 
government offi cials, business owners, entrepreneurs, 
and volunteers are improving their communities.

• Farmers and agribusiness professionals come to us. 
Last year they participated in more than 300,000 
learning opportunities, including live meetings, 
one-on-one consultations, and webinars.

Iowa State University Extension and Outreach

Carrying Iowa State
University’s land-grant
mission beyond the
borders of campus

WHAT WE WANT

JOIN US WWW.EXTENSION.IASTATE.EDU

… and justice for all
The U.S. Department of Agriculture (USDA) prohibits discrimination in all its programs and activities on the basis of race, color, national origin, age, disability, and where applicable, sex, marital status, familial status, parental status, religion, sexual orientation, genetic information, political beliefs, reprisal, or because all or part of an 
individual’s income is derived from any public assistance program. (Not all prohibited bases apply to all programs.) Persons with disabilities who require alternative means for communication of program information (Braille, large print, audiotape, etc.) should contact USDA’s TARGET Center at 202-720-2600 (voice and TDD). To file a 
complaint of discrimination, write to USDA, Director, Office of Civil Rights, 1400 Independence Avenue SW, Washington, DC 20250-9410, or call 800-795-3272 (voice) or 202-720-6382 (TDD). USDA is an equal opportunity provider and employer. Issued in furtherance of Cooperative Extension work, Acts of May 8 and June 30, 1914, in 
cooperation with the U.S. Department of Agriculture. Cathann A. Kress, director, Cooperative Extension Service, Iowa State University of Science and Technology, Ames, Iowa. EOADV.15.46C January 2016

PosterBrand your materials with the red bar

The red bar should be used on educational products as well as 
promotional materials. Choose the red bar style that best fits
your design.   

 Advertisements      
 Billboards    
 Brochures and inserts  
 Certificates and awards 
 Covers and spines      
 Fact sheets   
   

 Flyers  
 Newsletters
 Posters  
 Presentations 
 Reports
 Websites

Designs created locally should be submitted to ISU Extension 
and Outreach Advancement for review prior to production. 



University Colors

Consistent and appropriate use of the university colors will create 
a strong and consistent graphic image for the university and for 
ISU Extension and Outreach. This established system of colors for 
graphic communications ties all the colleges, institutes, centers 
and units of the university together. 

Screens or tints of the primary colors may be used to achieve a 
desired effect, however, do not screen the reds because doing so 
will result in pink.

Primary Palette 
The primary palette consists of 5 colors. These colors may be 
used extensively both for large areas of color or as an accent 
color. 

Secondary Palette 
The colors of the secondary palette have been selected to 
complement the primary colors. Their understated tones were 
chosen to work well as a subtle background behind typography 
or other graphics, or in other situations where a restrained use of 
color is desired. 

Color combinations to avoid 
Color is one of the most powerful ways a university can identify 
itself. Some colors and color combinations can be confusing.

Colors associated with other public institutions in the state should 
not be used. Even though gold is one of Iowa State's primary 
colors, use of black and gold together should be avoided, unless 
red is also used with them.

4-H Green 
The 4-H green color can be used on 4-H materials even though 
it is not within the university color palette. Pantone: 347, 
CMYK:100/0/86/3, RGB: 0/161/96, Web: #00a15f

If you have questions contact the Brand Manager at  
extbranding@iastate.edu.
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Primary Palette 

Secondary Palette 

Pantone: 454
CMYK: 11/5/29/8
RGB: 202/199/167
Web: #CAC7A7

Pantone: 307
CMYK: 100/22/2/18
RGB: 0/107/166
Web: #006BA6

Pantone: 465
CMYK: 9/29/66/24
RGB: 185/151/91
Web: #B9975B

Pantone: 484
CMYK: 8/92/100/33
RGB: 154/51/36
Web: #9A3324

Pantone: 449
CMYK: 31/38/75/76
RGB: 82/71/39
Web: #524727

Pantone: 5777
CMYK: 26/9/56/20
RGB: 162/165/105
Web: #A2A569

Pantone: 5425
CMYK: 45/16/9/24
RGB: 122/153/172
Web: #7A99AC

Pantone: 167
CMYK: 5/77/100/15
RGB: 190/83/28
Web: #BE531C

Pantone: 186
CMYK: 2/100/85/6
RGB: 200/16/46
Web: #C8102E

Pantone: 5743
CMYK: 54/24/86/73
RGB: 62/72/39
Web: #3E4827

Pantone: 1815
CMYK: 16/97/86/54
RGB: 124/37/41
Web: #7C2529

Pantone: 142
CMYK: 0/24/78/0
RGB: 241/190/72
Web: #F1BE48

Pantone: 7496
CMYK: 46/6/100/42
RGB: 118/136/29
Web: #76881D

Pantone: 451
CMYK: 21/15/54/31
RGB: 155/148/95
Web: #9B945F

Pantone: 548
CMYK: 100/21/28/76
RGB: 0/61/76
Web: #003D4C

Pantone: 464
CMYK: 11/53/94/53
RGB: 139/91/41
Web: #8B5B29

Pantone: 7403
CMYK: 1/11/58/2
RGB: 238/212/132
Web: #EED484

Pantone: 424
CMYK: 30/20/19/58
RGB: 112/115/114
Web: #707372

Pantone: Grey 11
CMYK: 26/36/38/68
RGB: 110/98/89
Web: #6E6259

Pantone: Grey 5
CMYK: 11/13/16/32
RGB: 172/163/154
Web: #ACA39A



University fonts

Because ISU Extension and Outreach units and county offices 
produce hundreds of graphic communications it is important they 
all are designed with ISU Extension and Outreach branding. The 
proper use of the visual identity guidelines will tie them to the 
Iowa State image and credibility.

The consistent use of two type families on all advertising, marketing, 
promotional, and educational materials establishes a unique graphic 
look that is instantly identified with Iowa State: ITC Berkeley Old 
Style and Univers (Univers LT Std is also acceptable). Berkeley is a 
traditional serif typeface. Univers is a sans serif typeface.

A conventional style is to use one font for the headlines and the 
other font for body copy, but any pleasing combination of these 
families may be used.

1. Use only fonts included in the Berkeley and Univers type families.      
    (If you do not have these two font families you may substitute Times 

New Roman for Berkeley and Arial for Univers.)
2. If you need to reverse copy out of a color, choose one of the
    darker colors in the palette, and use Univers at a point size
    large enough to keep the letterforms from filling in. Berkeley
    should be used with caution in reversed out situations. 
3. A comfortable standard for body copy is Berkeley set at 12  

point with 14.5 point leading or Univers set at 10 point with 12.5  
point leading. 

4. The university has site licenses for the most commonly used 
fonts within these type families. You may purchase the fonts 
from TechCyte by calling 1-800-478-0048.

Use only licensed software on university computers. Commercial 
printers and graphic designers not affiliated with the university 
may purchase the fonts from any Adobe type vendor. 

More information is available at www.brandmarketing.iastate.edu/ 
or contact the Brand Manager at extbranding@iastate.edu.

ITC Berkeley Oldstyle
Berkeley Oldstyle Book 12 pt
Berkeley Oldstyle Book Italic 12 pt 
Berkeley Oldstyle Italic 12 pt
Berkeley Oldstyle Medium 12 pt 
Berkeley Oldstyle Bold 12 pt
Berkeley Oldstyle Bold Italic 12 pt
Berkeley Oldstyle Black 12 pt
Berkeley Oldstyle Black Italic 12 pt

Univers
Univers 57 Condensed 12 pt
Univers 57 Condensed Oblique 12 pt 
Univers 67 Bold Condensed 12 pt
Univers 67 Bold Condensed Oblique 12 pt
Univers 45 Light 12 pt
Univers 45 Light Oblique 12 pt
Univers 55 Roman 12 pt
Univers 55 Oblique 12 pt
Univers 65 Bold 12 pt
Univers 65 Bold Oblique 12 pt
Univers 75 Black 12 pt 
Univers 75 Black Oblique 12 pt
Univers 53 Extended 12 pt 
Univers 53 Extended Oblique 12 pt 
Univers 73 Black Extended Oblique 12 pt
Univers 93 Extra Black Extended 12 pt
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Full statement
Iowa State University Extension and Outreach does not discriminate on the 
basis of age, disability, ethnicity, gender identity, genetic information, marital 
status, national origin, pregnancy, race, color, religion, sex, sexual orientation, 
socioeconomic status, or status as a U.S. veteran, or other protected classes. (Not 
all prohibited bases apply to all programs.) Inquiries regarding non-discrimination 
policies may be directed to the Diversity Advisor, 2150 Beardshear Hall, 515 
Morrill Road, Ames, Iowa 50011, 515-294-1482, extdiversity@iastate.edu. All other 
inquiries may be directed to 800-262-3804.

Full statement - Spanish
Iowa State University Extension and Outreach no discrimina por motivos de 
edad, discapacidad, origen étnico, identidad de género, información genética, 
estado civil, origen nacional, embarazo, raza, color, religión, sexo, orientación 
sexual, estado socioeconómico o estado como un veterano estadounidense 
u otras clases protegidas. (No todas las prohibiciones se aplican a todos los 
programas). Las consultas sobre políticas de no discriminación pueden dirigirse 
al Asesor de Diversidad, 2150 Beardshear Hall, 515 Morrill Road, Ames, Iowa 
50011, 515-294-1482, extdiversity@iastate.edu. Todas las demás consultas 
pueden dirigirse al 800-262-3804.

Shortened statement
Iowa State University Extension and Outreach does not discriminate on the 
basis of age, disability, ethnicity, gender identity, genetic information, marital 
status, national origin, pregnancy, race, color, religion, sex, sexual orientation, 
socioeconomic status, or status as a U.S. veteran, or other protected classes. 
Direct inquiries to the Diversity Advisor, 515-294-1482, extdiversity@iastate.edu.

Shortened statement - Spanish
Iowa State University Extension and Outreach no discrimina por motivos de 
edad, discapacidad, origen étnico, identidad de género, información genética, 
estado civil, origen nacional, embarazo, raza, color, religión, sexo, orientación 
sexual, estado socioeconómico o estado como un veterano estadounidense  
u otras clases protegidas. Consultas directas al Asesor de Diversidad,  
515-294-1482, extdiversity@iastate.edu.

Employment Opportunities Statement
For use on materials related to hiring

Iowa State University is an Equal Opportunity/Affirmative Action employer. All 
qualified applicants will receive consideration for employment without regard to 
race, color, age, religion, sex, sexual orientation, gender identity, genetic information, 
national origin, marital status, disability or protected veteran status and will not be 
discriminated against. Inquiries can be directed to the Office of Equal Opportunity, 
3410 Beardshear Hall, 515 Morrill Road, Ames, Iowa, 50011, (515) 294-7612, email 
eooffice@iastate.edu.

County Fee Statement
County programs that collect a registration fee with monies routed through 
a local county Extension bank account need to include a legal statement on 
accompanying county program marketing and registration materials.10

Justice or nondiscrimination statements

As you print or revise publications for your department or county, 
please be reminded that the university's nondiscrimination statement 
(aka justice statement) must be included on all departmental 
publications such as brochures, pamphlets, manuals, and 
guidebooks describing or inviting participation in programs at Iowa 
State University. The inclusion of the nondiscrimination statement 
(aka justice statement) is required by federal regulation and is 
designed to make clear to prospective applicants or participants the 
university's commitment to equal opportunity employment and 
equal access to its programs and activities. Some departments have 
inquired as to whether the text of the nondiscrimination statement 
(aka justice statement) must be placed on departmental homepages; 
there is no such requirement.

Use the full justice statement in at least 6 point type on ISU Extension 
and Outreach printed documents. The shortened justice statement 
may be used when space is limited.

If you have any questions about using the different versions of 
the justice statement, contact the Brand Manager at 
extbranding@iastate.edu.



Approved partner

The 4-H clover is included to the left of the wordmark. Always use 
the downloadable clover/red bar file.

When combining the 4-H clover logo and the ISU Extension and 
Outreach wordmark without the red bar, maintain the same size 
relationship between the two marks. The non-red bar logo should 
only be placed on green by the Organizational Advancement Team.

To download vector art (eps) go to my.extension.iastate.edu/
wordmarks-advancement.

For the National 4-H Name & Emblem Guidelines and 4-H 
templates go to www.my.extension.iastate.edu/4-h-branding-
guidelines.
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1. rience

EXPERIENTIAL
LEARNING
MODEL

Iowa State University Extension and Outreach does not discriminate on the basis of age, disability, ethnicity, gender identity, genetic information, marital status, national origin, pregnancy, race, religion, sex, 
sexual orientation, socioeconomic status, or status as a U.S. veteran. (Not all prohibited bases apply to all programs.) Inquiries regarding non-discrimination policies may be directed to Ross Wilburn, Diversity 
Officer, 2150 Beardshear Hall, 515 Morrill Road, Ames, Iowa 50011, 515-294-1482, wilburn@iastate.edu. 4H4008A

4-H

  

  

REFLECTAPPLY

DO

1. Experience

2. Share

3. Process4. Generalize

5. Apply

Youth engage in a  
hands-on educational  
learning experience.

Ask youth to describe their
observations and reactions.

Ask youth to identify themes, 
problems, and opportunities.

Ask youth to connect key 
learning to real life 

experiences.

Ask youth how they use  
what they learned in  

similar/different situations.

Based on the Kolb Learning Model (1975) and Bybee’s Learning Cycle (1977)

WHAT IS 4-H

4-H is a community of young people across America who are learning leadership, citizenship and life 
skills offered through a variety of settings: Clubs, schools, day camps, overnight camps, afterschool, 
and other learning environments. 4-H gives kids and teens opportunities to experience life skills and 
to practice them in a safe environment with caring adults.

For 4th through 12th graders, 4-H is a place where you can make new friends in your community 
and across the state. Want to start earlier? Kids in kindergarten through 3rd grade can participate in 
Clover Kids, which offers hands-on activities designed to build life skills and foster new friendships.
Check out Clover Kids at www.extension.iastate.edu/4h/iowa-4-h-clover-kids. 

We want to hear what you have to say.  You have the ability to be a leader and to influence and 
support others in positive ways. Go ahead, share your energy and vision while inspiring others and 
improving our world!  To learn more visit www.extension.iastate.edu/4h/. 

WHO CAN JOIN

WHY JOIN 4-H

PICK WHAT INTERESTS YOU
In 4-H, there are endless projects to explore. If you 
don’t find the project area you’re looking for, you can 
create your own project. 

CHOOSE A CLUB AND GET INVOLVED
Your local ISU Extension and Outreach office can help 
you find a club in your area that fits you and your goals.
Contact the leader, visit a club meeting, and get 
acquainted with the 4-H members and leaders.

ENROLL TODAY

PROJECT AREAS
• Science and Engineering
• Creative Arts
• Technology and Robotics
• Agriculture and Natural Resources
• Photography
• Animals
• Leadership
• Food and Nutrition
• Clothing and Sewing
• Home Improvement
• Woodworking
• Shooting Sports
• Horticulture

GROWS
HERE

      4-H

GET STARTED

Iowa State University Extension and Outreach does not discriminate on the basis of age, disability, ethnicity, gender identity, genetic information, marital status, national origin, pregnancy, race, 
religion, sex, sexual orientation, socioeconomic status, or status as a U.S. veteran. Direct inquiries to the Diversity Officer, 515-294-1482, extdiversity@iastate.edu.  



Multiple partners and agencies

In co-branded situations, do not use the red bar. Use the  
primary ISU Extension and Outreach wordmark. All logos  
should be visually equal so that no one logo appears to be 
dominant. Observe the area of isolation specifications for the  
ISU Extension and Outreach wordmark shown on page 4. 
Spacing between logos should be visually consistent.

Note: these co-branding guidelines do not apply to products or 
apparel (see page 14). 

Master Gardener is an example of a graphic identity that
incorporates the ISU Extension and Outreach wordmark as  
part of the design. Do not combine graphics on your own.  
The Master Gardener graphic identity can be downloaded  
from my.extension.iastate.edu/wordmarks-advancement.

For assistance, contact the Brand Manager at 
extbranding@iastate.edu.
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Thank You for attending the  
12th Annual Iowa Organic Conference

If you are interested in learning more about organic  
agriculture in Iowa:

- Visit the Iowa State University Organic Ag Program (OAP)  
website at http://extension.agron.iastate.edu/organicag

- Order CDs on 16 Organic Ag topics (see webpage for details)

- Apply for undergraduate internships in the OAP.



Signs

Building signage
Building signage for county offices is available in several  
standard sizes and should be ordered directly from Sign Pro 
of Ames. If you need a special size contact ISU Extension and 
Outreach Advancement for help. Sign Pro of Ames is an approved 
university vendor. Do not order signs from a local vendor without 
approval from ISU Extension and Outreach Advancement.

Pricing information and an order form are available at
my.extension.iastate.edu/content/signs-advancement.
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Any signs that vary from these guidelines or anything created 
by outside designers should be submitted to ISU Extension and 
Outreach Advancement for review. 

Contact the Brand Manager at extbranding@iastate.edu for  
assistance with design.



Promotional marketing items and
employee apparel

Use the primary or secondary ISU Extension and Outreach 
wordmark for promotional items such as pens or mugs. The 
only approved imprint for employee apparel is the primary ISU 
Extension and Outreach wordmark pictured to the right. 

Approved apparel colors are red apparel with a white imprint or 
white apparel with a red imprint.

The only additions to the wordmark on apparel are the 
county name, the program area, council member, or established 
center name. Considerations may be made to adding other 
physical locations or program names to non-apparel promotional 
items.  The name should be in Univers under Extension and 
Outreach. For approval please contact the Brand Manager at 
extbranding@iastate.edu.

Do not use the primary athletic mark or University Spirit marks 
with the ISU Extension and Outreach wordmark.

Note:
The university does not permit co-branding on any products or 
apparel. For more information visit www.trademark.iastate.edu or 
contact the ISU trademark licensing office at (515) 294-4402. 

For details on ordering promotional marketing items and 
apparel, contact ISU Extension and Outreach Advancement at 
extbranding@iastate.edu.
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Templates/examples

PowerPoint presentations
Create PowerPoint presentations using an ISU Extension  
and Outreach PowerPoint template. Choose either  
of the template options at the right. They may be downloaded 
from my.extension.iastate.edu/templates-and-branding-resources-
advancement.

If you do not have Berkeley and Univers fonts, choose Times New 
Roman and Arial. These fonts are common to all computers and 
will provide the visual variety you need to make a presentation 
that is easy to read. You may use one or both of the fonts to create 
your presentation.

15

Presentation Title
Name of Presenter
Title
Phone
Email

Presentation Title
Name of Presenter
Title
Phone
Email

For the 4-H PowerPoint template 
and additional 4-H templates go to 

my.extension.iastate.edu/
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Business cards, letterhead, and other stationery items  
should be printed only by ISU Printing Services. Contact  
Printing Services at (515) 294-3601, or go to my.extension.iastate.
edu/search/content/stationery for stationery order forms.

Using the Red Bar

When placing the red bar into a layout that will be printed on an 
office color printer, allow .5 inch on margins to maintain uniform 
margins when the document is printed.

It is not appropriate to 
use colored paper with 
the red bar.
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MS Word, Publisher and PDF templates

Templates in MS Word and Publisher, are available for  
download from MyExtension.

Headline in 24 pt.  
Arial Bold or  
Arial Black 

A sub-head or other descriptive copy can  
be placed above, below or on the photo but 
it should be smaller than the  headline. 

Text placed over a photo 
needs to be readable. 

Inserting pictures 
Inserting a photo is pretty simple and you can 
set your picture so that the text will automatically 

wrap the image 
when you place it 
into the layout. 
The default setting 
for this is 0.04ʺ, 
which is too tight 
for my taste, so 

I’ve changed it here to 0.14ʺ on the right side. To 
place a photo or other graphic image in the layout, 
click “insert” on the menu bar and select 
“picture”—the image will come in at actual 
size. You can resize the image by clicking on it, 
holding down the shift key, grabbing one of  
the corners and dragging until the image is the 
desired size. If you realize you messed it up, 
remember “control z” will undo the last thing 
you did. 

The text boxes on this page are not linked, but 
the content on these three panels is not a con-
tinuation of information that relates in the same 
way as on page 2, so separate text boxes here 
will work fine. 

… and justice for all 
The U.S. Department of Agriculture (USDA) prohibits discrimination in all its programs 
and activities on the basis of race, color, national origin, age, disability, and where 
applicable, sex, marital status, familial status, parental status, religion, sexual orien-
tation, genetic information, political beliefs, reprisal, or because all or part of an 
individual’s income is derived from any public assistance program. (Not all prohibited 
bases apply to all programs.) Persons with disabilities who require alternative means 
for communication of program information (Braille, large print, audiotape, etc.) should 
contact USDA's TARGET Center at 202-720-2600 (voice and TDD). To file a complaint 
of discrimination, write to USDA, Director, Office of Civil Rights, 1400 Independence 
Avenue SW, Washington, DC 20250-9410, or call 800-795-3272 (voice) or 202-720-6382 
(TDD). USDA is an equal opportunity provider and employer. 

Cooperative Extension Service, Iowa State University of Science and Technology, 
and the United States Department of Agriculture cooperating. 
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Justice statement 
The center panel on side one is the back of  
your brochure when it’s folded. In addition to 
the justice statement, this panel usually has the 
county office contact information, list of authors 
or program specialists, co-sponsors, if there are 
any, etc., so it is a good idea to reserve this panel 
for this content. 

The size of your text for the justice statement 
only needs to be 6 or 7 points but it should be 
readable. At this point size a san serif type face 
is usually an easier read...the justice statement 
below is 7 pt. Arial Narrow. This is also a good 
location to add the wordmark, if you have  
ample room. 

The bottom of this panel, below the justice 
statement is a good place for a reference number. 
I’ve placed our number for this Publisher tri-fold 
template there. If you want to have your own 
number, just highlight the number and change it. 

This side of the template has four folding 
guides. You choose whether or not to  
keep them as part of your template. If you 
send files to a commercial printer, you 
should remove these when you finalize 
your files for the printer. 

Clay County 
www.extension.iastate.edu/clay 

Monday, June 25, 2016 
Location Place Here 
5:30 - 7:00 pm 

Your text here. Short text about event. Iqui officta tempos 
ullupta dolores maximil iberio optate dunt officipsusam ipici 
nullabo. Dolores maximil iberio optate dunt officipsusam ipici 
nullabo.  

 Bullet point 
 Bullet point 

Insert Your Heading Here 
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Iowa State University Extension and Outreach does not discriminate on the basis 
of age, disability, ethnicity, gender identity, genetic information, marital status, 
national origin, pregnancy, race, religion, sex, sexual orientation, socioeconomic 
status, or status as a U.S. veteran. (Not all prohibited bases apply to all programs.) 
Inquiries regarding non-discrimination policies may be directed to the Diversity 
Officer, 2150 Beardshear Hall, 515 Morrill Road, Ames, Iowa 50011, 515-294-1482, 
extdiversity@iastate.edu. All other inquiries may be directed to 800-262-3804.


