Ag Decision Maker Activity
File C5-50-C5-54
Brands 
Name ________________________

Using Information File, C5-50, C5-51, C5-52, C5-53, and C5-54, answer the following statements.
1. Name four types of branding.

a. __________________________

b. __________________________

c. __________________________

d. __________________________
2. What are four reasons why branding is important?

a. __________________________

b. __________________________

c. __________________________
d. __________________________

3. Which of the following is not an advantage to developing a flanker brand?
a. Gain shelf space

b. Save money

c. Offer lower quality/lower price without affected company image

d. Capture brand switchers

4. T of F: Brand line extensions carry the risk of affecting already established products in the same category.
5. What is the difference between brand line extension and brand leveraging? Provide examples for each.

Ag Decision Maker Activity Continued…
File C5-50-C5-54
Brands 
6. Why is brand loyalty economically important? (give 3 reasons)

a. __________________________

b. __________________________
c. __________________________
. . . and justice for all            


The U.S. Department of Agriculture (USDA) prohibits discrimination in all its programs and activities on the basis of race, color, national origin, gender, religion, age, disability, political beliefs, sexual orientation, and marital or family status. (Not all prohibited bases apply to all programs.) Many materials can be made available in alternative formats for ADA clients. To file a complaint of discrimination, write USDA, Office of Civil Rights, Room 326-W, Whitten Building, 14th and Independence Avenue, SW, Washington, DC 20250-9410 or call 202-720-5964.
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